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Bowling Green State University, Bowling Green, Ohio Department of Marketing, 234 Business Administration Building, 419-372-2041, www.bgsu.edu/business/marketing

Graduation & Beyond 
POTENTIAL CAREER CHOICES:

Points of Pride

Sales and Services Marketing –  
Bachelor of Science in Business Administration
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BGSU’s chapter of the 
American Marketing 
Association is among the 
top 5% of chapters in the 
country and the top 16 
chapters in the world.

Top 5% of Undergraduate Business Programs  
 by Bloomberg Businessweek.

 Graduates from the college have an average starting  
 salary of $53,000 with some students earning as much  
 as $80,000.  

 Rated Among Top Tier of Business Colleges  
 by The Princeton Review. 

 More than 88% of CBA students have a job when they  
 graduate or have pending interviews. 

 The CBA networks with more than 1,600 companies to  
 help our students secure full-time jobs and internships.

 BGSU’S sales team has ranked in the top five programs  
 in the country since 1999.

 BGSU has one of the only undergraduate  
 programs in the country for sales  
 and services marketing.

 Ranked in the top undergraduate  
 and graduate business programs  
 by U.S. News and World Report.


