Mediamark Internet Reporter: Getting Started

1. Begin by choosing a Report Volume (ex. Fall 2006 Product).
2. Choose a Report (ex. Health and Beauty Aids)or Type In a Keyword Search.

Choose a Report Volume Choose a Report

Apparel/Accessaries
Autormotive

Autornotive aftermarket
Autornotive Miscellaneous

Spring 2003 Media
Spring 2003 Magazine Qualitative
Spri 2003 Magazine Curmulative

Spring 2002 Product
Fall 2001 Product

Beverages
Candy/Sweets/Snacks
Electronics

Financial

Health & Beauty Aids
Home

Or Search by Keyword

| Search |

3. A Report Window appears, automatically generating a Report based upon
the first Category, Base and Target in the lists.

-~
Reporter
: : .| Report
IMew Database Change Report View Surmmary Miew Repott List bg out
Category Fall 2002 Product j
Adhesive Bandages H
Aftershave Lotion & Cologne For Men Health & Beauty Aids Brint
ailments/Remedies - Used prescrip Fr |
Asthma Relief Remedie Change adhesive Bandages
Athlete's Foot/Foot Care Prod Category, Used in last & ronths Total
Bath/Shower Additives {(Wornen) Base, or Base: Adults 16+
Blusher (Wornen) Target LI Spreadshest
Total Proj Pct
Stub ‘oog ‘000 Across D
Total z04 964 117,499 1000 5
Adults 15-34 64,715 35,267 300 5
Adults 15-49 130,165 71,772 611 5
Adults 25-54 120,777 66,801 569 &
[Osed in last & months Heawy (4 { Age 16-24 27,093 14,774 126 &
Used in last & months Medium Z2-3) Age 25-34 37,615 20493 174 5 |
Useg in :ast & mnnﬂ;s ngh’étﬂ_-dli it fge 35-44 44,983 25,054 1.3 5
Used in last & months Band-&1d Antibiotic
Used in last & months Band-aid Clear Age 45-54 48,179 21,254 181 5
Used in last & months Band-Aid Extra Large Age 55-64 23,914 14,294 122 5
Used in last & months Band-aid Flexible Fabric Ll Age 654+ 33,174 21,630 1854 &
Men 98,303 50424 429 5
Options | Add to your repons | Men 18-34 31,990 15,082 12.5 4
Men 15-49 64,214 30,720 261 4 LI
i [ I

4. To Change your Report:

a. Choose by clicking on a new Category

b. Choose by clicking on a new Base

c. Choose by clicking on a new Target
A Report i1s automatically generated with each change. The Product report
contains Demographic and Media variables in the Rows and Population
estimates across the Columns.




Internet Reporter Options

5. To change variables in the Rows or Columns, click on the Options button.
An Options Window will appear. columns-
3 MRI Reporter - Microsoft Internet Explorer -10| Add or

Show Calurmns: —Remove
Total ‘000 Proj ‘000 Pct Across Pct ann/km( Variables
v vl v v v

-lu rHed 7 Sort Raows -

Sort by: |Unsorte Report Rows:
b Race: E-IE_n::k Add or

Media and Dermo types: Yy EECE: ":'fl_'la"' Remove

: ace: other <+
ggmisla % Demas = Spanish speaking-English languagy Individual
Magazines Mediamarkets: Top 5 Variables
cable Mediamarkets: Next 6-10

* Internet Quintile I
NEWSEGEEVS i Add or * Internet Quintile I1
* Internet Quintile III

a———
Quintiles +— Remove * Internet Quintile IV

-T:-Sdm IX@ of * Internet Quir!tiln_e W
Mags-airline Variables * Magazine Quintile I (Heavy)

;I * Magazine Quintile I

* Magazine Quintile III
* Magazine Quintile Iv LI
Adld Femowve * Indicates selected rows

) ciea

Mags-Autormotive

Modity | Close |

6.

7.

8.

Select or de-select Column variables by checking the boxes across the
top (ex. Total (000), Index, etc.)
Selecting or De-selecting Rows:

a. “Media and Demo Types” box contains data groups.

1. Select a row type — select by clicking (asterisk (*) will
appear next to title) and click the Add button. Asterisks are
automatically added to the individual rows.

11. De-Select a row type — click to de-select (asterisk is
removed) and click the Remove button. Asterisks are
automatically removed from the individual rows.

b. “Rows” box contains Individual rows.

i. Select an individual row - select by clicking on each row
title. Asterisks are automatically added to the individual
rows.

i1i. De-Select an individual row — click to de-select and the
asterisks are automatically removed.
Choose “Modify” to have any changes saved/accepted to Report. This will
automatically return you back to the Report Window.



Sorting

9. To Sort:
a.

In the Report Window, click on one of the blue highlighted Columns

and the system will automatically sort that column in descending order.

Reporter

Inew Database Change Report

Category

adhesive Bandages

aftershave Lotion & Cologne For Men
ailments/Remedies - Used prescription remedy for
asthma Relief Remedies (Nonprescription)
Athlete's Foot/Foot Care Products

Bath/Shower additives (Wormen)

Wiew Summary

Miew Report List

Fall 2002 Product
Health & Beauty Aids

Adhesive Bandages
Used in last & months Total
Base: Adults 18+

Log aut

Click on
Blue
Highlighted
Columns to
Sort

Blusher (Waormen) ;I Spreadsheet \*
Base Total Proj Bct
Ztub ‘oon ‘000 Across Dic
’MEH 1A+ Tatal 204,964 117,499 100.0 5
Wornen 18+ Adults 18-34 64,715 35,267 30,0 §
Adults 18-49 130,165 71,772 611 5

x A

Saving or Downloading to Excel Reports

10. To Save: Click “Add to Your Reports” button.
11. To create a Spreadsheet: Click on the Excel *“Spreadsheet” link.
12. To Print: Click on the “Print” button.
13. To View Saved Reports: Click on “View Report List” link.
(Report Volume “Magazine Cumulative” cannot be added to your Report
List.)
13 — View 12 —
Repg-rte-r Saved N Print
Report \\‘ Report
Mew Database Change Report Yiew Sy List Miew Report List LCog out
Category Fall 2002 Product
Hgsgglze& Lip Gloss (Wornen) d Health & Beauty Aids -
Loose Face Powder (Waormen) ml
m:zli::;:eéwﬂiliﬂneggntments — ths;;hiu:?::lt & months | 11 — Download

Medicated Throat Remedies

Base: Adults 18+

report to

Used in last & months Listering Crellow)

Used in last & months Listerine Cool Mint (Blue)
Used in last & months Listermint

Used in last & months Rembrandt

Used in last & months Scope Original (Green)

Options I

Add to vour reports

e

Report by
Clicking on Add
to your reports
button

3 12:25:0% PM
12:25:09 PM

Spreadsheat Microsoft Excel

Base Stub Total 'O FTO] OO0 FLL BT OSSP A Index

Adults 18-34 64,715 4,516 24.8 7.0 ]
Men 18+ Adults 15-49 130,165 9,393 51.6 7.2 a1
Waomen 18+ Adults 25-54 120,777 9,485 521 7.0 &3
Target ) ) ) ) )
Used in last & rmonths Colgate Fluorigard : iz | than 50
Used in last & months Green Mint 10 — Save E2 1= fess Hhan

Used in last & months Lavaris




Standard Internet Reporter Reports

14. The Main Report screen has a link to standard product category
reports. Click on the View Summary link to view them.

Reporter 14 — View
4« | Summary Report

Lip Care | Health

Lingtick & 1in Sloce Ciinment

Kew Datahase Change Report Yiew Summary (Product Log out
Category Fall 20(¢ Categories Only)

Fall 2002 Product Summary

A ccezszones: Costume Jeweliy
A ccezzsones: Fine Jewelry
A ccessones; watches
Alcohol: Beer, Diommestic, Low Calone
IAcohal: BeerdAle, Domestic, Fopular
Alcohol: Beerddle, Diomestc, Premium
IAcohel: BeerdAle, Domestic, FEegular
IAcchol: BeerdAle, Domestic, Super Premium
IAcchel: BeerdAle, Tmported
Alcohol: Beer, LownTlo Alcohol
Alcohol: Beerddle, Total
IAlcohol: Bourbon
Alcchol: Brandy
A lcohol: Canadian “Whislkoy
Alcohol: Charn e, Told Duck & Sparkh ines
Alcohol: Cloohac
Alcohol: Cordials & Taqueurs
Alcohol: Thn
|Acohol: Tnish WVWhiskeews
IAlcohol: PAalt Tiqueor
Alcohol: hlizzed Dininles
IAlcchol: Belizted Dininles, Prepared "Whith Taquor
IAlcchol: Phxed Dininles, Prepared "Without Taguor
Alcchoel: Port, Sherry & Dessert Wines
Alcohol: Fum

cohol BEve or Blended "Whislcews

Printl Close I

B MRI Reporter — Microsoft Internetiwplorer T
Fall 2002 Product Summary
Backe =
Alcohol: Beersale, Domestic, Premian
EBase: Adults (204,964, 000%
ALL SHALRE SHALRE hEgwls
———————————— oF OF s
oo = T WET TSERS WOoOLUHME Ir
fotsl Drank in Last & HMonths 5101 Z22Z .5 175
Frands:
Budwsisser Z24a720 1=z.1 Sz077 35.2 53 .3
Bud Drwy 1sz0 -8 iSO 2.3 Z.5
Bud Ice 3703 1i.a =5 5.9 3.9
Coors Extra Gold 1319 -5 1=21 1.9 1.5
Coors—OoOriginsl [=hra =8 3.3 S1z 2.5 5.2
Icehouses z271 1.3 I3T .3 2.9
Leinenkugse1ls 1575 =3 zz"7 =Z.43 =
Michelok Amber Eocock z0oz9o i.0 === z.9 =z .=
Michelokh Golden Draft 1506 -7 166 =Z.2 -9
Miller Genuine Drafoc 9352 3.6 1354 13 .6 .=
Miller High Life 6173 3.0 s =1 [=Jn | S.6
D1ld Stwle [y bci -3 105 -9 1.1 —]
Petce's Wicked 1666 -5 =267 =Z.49 -3
Ped Doog 2051 i.0 =67 3.0 i.9
Ped Hook 10177 -5 135 i.5 .=
Shiner EBock 1195 -6 15z i.7 i.9
Stroh' s 3= = (1= PR -3
FlassessLast 7 Davs
L HNone 177F0OS 5.6 Z 773
L 1 i 1=3E] = .2 o1 -l
a | |




How to Read a Mediamark Internet Reporter Report

Below is a screen capture of a Reporter Report, complete with explanations of key numbers. Please note that all
the numbers are based on the 2002 Fall MRI study, and that the projected numbers (000) are expressed in

thousands.

Base counts: in the MRI Fall 2002
study weighted to Total ‘000, there
were 64,715,000 Adults 18-34 in the
48 contiguous United States

Projected Count (000): projected to the
full population, 46,006,000 Adults 18-
34 drank a Regular Cola Drink, Not
Diet in the Last 6 Months.

Percent Across: out of
\ A lel ¢ | D | E | ¥ | & | | Adults18-34,71.1%
1 Beverages drank Regular Cola
2 Regular Cala Drinks, Mot Diet Drinks, Not Diet in
a Drank in Last B Months Total Last 6 months.
4 Adults 18+
5 Total 00O Praj 000 F Fct Do Index
= (EE Percent Down: out of
7 |Total N 204964 119291 )/ E8.2 / 100 100, | all the people who
8 |Adults 15-34 | G715 4B00R 71.1 38 5 122 | drank Regular Cola
9 [Adults 18-49 130165 G84623 BS 70.9 112 | Drinks, Not Diet,
10 | Adults 25-54 120777 74669 B1.8 B2.5 108 | 38 6% are Adults 18-
34.

“** Sign: If there is an asterisk
sign, that means the sample size is
less than 50 respondents and the
numbers are unstable and should
not be used.

Index: people who drank Regular Cola Drinks, Not Diet,
are (122-100=) 22% more likely than the general
population to be Adults 18-34; also, Adults 18-34 are
22% more likely than the general population to drink
Regular Cola Drinks, Not Diet.

How the Numbers are Derived

Pct. Across=71.1

The percent calculated by dividing the Proj ‘000 value in the row by the Total

‘000 value in the base column=46006/64715=71.1%.

Pct. Down= 38.6 | The percent calculated by dividing the Proj’ 000 value in the row by the Proj.

‘000 value in the base row=46006/119291=38.6%.

Index=122 | The percent calculated by dividing the Pct. Across in the row by the Pct.

Across in the base row (71.1/58.2).
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