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Identification Information: 
  
Reference Number HCM-A015 
Functional Area Payroll, Human Resources 
Title BGSU Branding of PeopleSoft Pages 
ESC Submission May 5, 2005 
ESC Decision Requested By May 9, 2005 
 
 
Issue Description: 
The PeopleSoft web pages, as delivered, are branded with the PeopleSoft logo in the upper left 
corner of the page.  The pages lack any BGSU branding that would identify them as part of a 
University application.   
 
 
Background Information: 
PeopleSoft does not provide a method for customers to brand the web pages in the HCM 
application without a customization to the system.  However, the customization for branding the 
web pages is a fairly simple one.  The Project Office has received a couple of requests for web 
page branding that would identify the pages as part of the BGSU system.    
 
  
Alternatives:  
Alternative #1:  Use the HCM system as delivered with the PeopleSoft logo in the upper left 
corner of each page and the horizontal blue bar across the top of the page. 
 
Alternative #2:  Customize the HCM system, replacing the PeopleSoft logo in the upper left 
corner of the pages with the BGSU logo.  The blue vertical bar at the top of the page would also 
be removed. 
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The following table shows the pros and cons for the alternatives identified above. 
# Alternative Pros Cons Notes 
1 Use the HCM 

system as 
delivered with 
the PeopleSoft 
logo in the upper 
left corner of 
each page and 
the horizontal 
blue bar across 
the top of the 
page. 

• No cost. • The PeopleSoft 
web pages will not 
have any distinctive 
markings that 
identify them as 
BGSU pages. 

• When pages are 
printed from the 
web, there would 
be nothing to 
identify them as 
BGSU owned. 

The AMS-AHRS online 
screens were not 
branded with a BGSU 
logo. 

2 Customize the 
HCM system, 
replacing the 
PeopleSoft logo 
in the upper left 
corner of the 
pages with the 
BGSU logo. 

• All PeopleSoft web 
pages will have a 
label that identifies 
them as BGSU 
pages. 

• When pages are 
printed from the 
web, they would 
have a BGSU logo 
to identify them. 

• Cost of 
customization. 

This is considered a 
very minor 
customization to the 
PeopleSoft system.   

Marketing and 
Communications has 
recommended this 
alternative. 

 

 
 
 
Costs - Alternative #1:  There are no costs for the project. 
 
 
Costs - Alternative #2: 
Estimated Hours for Original Implementation 10 Hours  
Estimated Cost for Original Implementation $1,500  
Estimated Hours per Each Upgrade 5 Hours  
Estimated Cost per Each Upgrade $250  
 
 
Schedule Considerations: 
Alternative #1 - No impact on the project go-live date. 
Alternative #2 – No impact on the project go-live date. 
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Recommendation: 
Alternative # 2:  Customize the HCM system, replacing the PeopleSoft logo in the upper left 
corner of the pages with the BGSU logo.   
 
 
Recommendation Supported By: 
 
Name Project Role 
Bill Gerwin Project Director 
 
 
ESC Decision: 
 
Vote for Alternative #2. 
 Chris Dalton – For 
 Linda Dobb - For 
 Bahram Hatefi - For 
 Ron Lancaster - For 
 Bruce Petryshak - For 
 
 
ESC Decision Date:   5/9/2005 
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Example of PeopleSoft page as Delivered: 
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Example of PeopleSoft page with BGSU branding: 
 
 
 
 
 
 

 
 


